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Norfolk Island Tourism and Norfolk Island Museums Team Up to ride a wave of new visitors
 

Norfolk Island Tourism (NIT) has announced it is teaming up with Norfolk Island Museums (NIM) to pave the way for a 30 per cent spike in visits to the island’s three museums next year.

“A large wave is coming, and it will be in the form of thousands of passengers from the five P&O cruise liners scheduled drop anchor here between March and September next year,” said NIT General Manager Terry Watson.
“Around 2000 passengers are expected to land from each ship, and with those sorts of numbers we want to make sure that one of our best points of interest, our amazingly mixed and intriguing heritage, is positioned to put its best foot forward.”

Mr Watson said that “Norfolk Island’s extraordinary history will ensure that its World Heritage nominated attractions, including the museums, are high on passengers ‘to-do’ list”. 
“The island’s museums showcase a rare bounty of artifacts from the island’s four waves of settlement from Polynesian occupation through two convict settlements dating from the First Fleet to the descendants of the Bounty mutineers and their Tahitian wives. The richness of our culture and story and the quality of our museums and heritage centres bring this history to life for all visitors.

“Last year our museums recorded 35,000 visits.  Next year that is likely to rise by a third because of the cruise ships.”

NIM’s incoming Curator/Director, Lisa Richards, said she would also place more importance on targeting visitors arriving for a range of special events being set up for 2010 International Museums Day.

“Norfolk Island does a range of high quality events and Museum’s will be working with NIT to leverage visitation from the many hundreds who also come for the likes of Foundation Day, Country Music Week and Jazz in the Pines Festivals,” Ms Richards said.

“Our museums will, this year, be venues for a Jazz in the Pines concert and exhibition by Don Burrows, but we want to develop this further to better tap into the overseas and local tourism market and interface more completely with NIT’s five year tourism strategy.”

Mr Watson said that with history and culture forming an essential part of both islander life and the island’s tourism experience it was extremely important for the two bodies to work closely together to make sure NIM’s shops, cafes and exhibitions enhanced the island’s overall visitor experience.   
“That way the cruise ship visitors will come back again, perhaps bringing family and friends with them, and spreading the word about how well we do history and the tourism experience,” Mr Watson added.
Further details from Rhonda Griffiths on +6723 23310 email rgriffiths@nigtb.gov.nf or Lisa Richards +6723 23788 email info@museums.gov.nf
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